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Strategic Location Advantages:
High-Level International Trade Hub

Core Engine of the Greater Bay Area:

As the core city of the Guangdong-Hong Kong-Macao Greater
Bay Area, Shenzhen inherently excels in connecting markets
across South China, the Pearl River Delta, the Greater Bay Area,
and the Southeast Asian industrial-economic belt.

Global Hub for Smart Sports Technology:

Leveraging Shenzhen's industrial clusters in Al, smart manufac-
turing, and electronics, the city focuses on cutting-edge
technologies like smart fitness equipment, wearable tech, Al
training systems, VR/AR sports devices, and big data analysis
platforms (sports) to establish a world-class exhibition and
trading platform for smart sports technology.

Sports Industry Ecosystem:

Combinating the Pearl River Delta's manufactuting base and the
Greater Bay Area consumer market, Shenzhen integrates the
entire industry chain from Intelligent technology research
and development & fitness equipment production to sports
services—creating an "Exhibition + Industry" ecosystem.

Global Trade & Cross-Border Combination:

Supply-Demand Platform for the Global Sports Industry

Gateway for Export & Collaboration:

Taking advantage of Shenzhen's position as China's premier
hub for foreign trade and cress-border e-commerce, IWF bridges
international buyers with domestic suppliers, driving the
collaboration between fitness product exports and global tech.

Cross-Border Fitness Sourcing Hub:

With Shenzhen's No.l national cross-border e-commerce
volume and Qianhai Free Trade Area policies, IWF serves as a
gateway for brands in Fitness Equipment, Smart Tech, Health
Nutrition and Sportswear to access emerging markets in
Southeast Asia, the Middle East, and South America.

Dual-City Synergy:
Crafting a Fitness Event with Shenzhen's DNA

Building on IWF SHANGHA!'s abundant resources in exhibitor
networks, marketing channels, and industry connections,
Shenzhen's local strengths will be deeply amplified in the event.
By collaborating with homegrown fitness enterprises and
emerging sports brands, it aims to elevate the industry and
pioneer a new era of dual-city synergy in the global fitness
landscape.
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IWF SHENZHEN 2025 (Shenzhen International Fashion Sports & Technology Expo) will be
held at the Shenzhen Convention & Exhibition Center from September 19t to 21+, 2025.

sAimed at establishing a Global Sports Industry Supply-Demand Platform, the exhibition
gathers global fitness leaders and exhibitors to showcase their cutting-edge products and inno-
vations across the entire sports and fitness value chain.

eFocused on empowering exhibitors to expand market reach, develop long-term partnerships,
and boost brand visibility, the expo will capitalize on Shenzhen's core strengths in technology,
global trade and supply chain integration.

eBy integrating resources across China and bridging the Greater Bay Area, Asia-Pacific, and
global markets, it will serve as the flagship hub for smart sports technology in South China,
driving industry transformation through tech-driven innovation and cross-border collaboration.
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Visa-Free tE&ZER

FAIELES ( UAE)

FHE/R ( Qatar)

TW=RETE ( Armenia )

3Z3 ( Brunei )

SRtk ( Maldives )
FEEHT ( Belarus )
FERYETP ( Serbia)
M&TETEHmIE ( Kazakhstan )
H/REHHERE ( Kyrgyzstan )
#FE ( Thailand )

Fhnig ( Singapore )

fa/% ( Oman )

E@ET ( Georgia )
SFRIF ( Malaysia )
FHHERIRIA ( Saudi Arabia )
22 ( Bosnia and Herzegovina )
fA/REBEIE ( Albania )
EEKHER ( Mauritius )
E=E/R ( Seychelles )
E85 ( Morocco )

Z2f2Hf ( Tunisia )

BEZET ( Barbados )
EI45 ( Bahamas )
TEMARIA ( Grenada )
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JEMM#R ( Ecuador )

12 MEEAEIL ( Antigua and Barbuda )
%@ ( Dominica )

FHEERT ( Suriname )

ZFEEDD (Jamaica )

HE ( Cuba)

2E5F (Fiji )

00 ( Tonga )

B (Japan)

SEEFMS (Jeju Island, South Korea )
i%E] ( France )

=8 ( Germany )

O OW

O©OPOOO6

3
&

D O (

B (Ttaly )

7= ( Netherlands )

F9HEEF ( Spain )

Eat ( Switzerland )

FIRE (Ireland )

&ZFF ( Hungary )

BAHHF ( Austria )

EbFiET ( Belgium )

AFFE ( Luxembourg )

FEEETE ( Samoa )

iZEHERETE (Réunion, France )
SEBERIBEI ( French Polynesia )
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EXHIBITING SCOPE
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Fitness Equipment

Commercial Fitness Equipment, Smart Tech Fitness Devices,
Accessories, Pilates Equipment and Supporting Facilities,
Small-Sized Fitness Equipment, Functional Training Equipment,
Body Testing/Correction Equipment, Sports Rehabilitation
Equipment, Youth Physical Fitness Equipment

Club Supporting Facilities

Gym/Club Management Systems, VR/AR Interactive Training Tech,
Gym Design and Construction, Ground Laying, Locker,Training/In-
stitutional Operations, Franchise, Fight Combat, Boxing and
Wrestling Training Comprehensive Matching, Sports Fitness App,
EMS Smart Wearable Devices, Beauty Slimming Products, Physical
Fitness Test System, Digital Intelligent Fitness System and Other
Supporting Service

Sports Leisure Articles/Cross-Border
Trade Solutions/Swimming Gears

Household Fitness Equipment, Smart-Tech Home Fitness System
and Supplies, Intelligent Sports Gears, Smart Wearable, Sports
Rehabilitation Massage, Sports Shoes & Apparel, Bags and
Suitcases, Outdoor Sports Equipment, Balls Sports and
Accessories, Swimming Gears & Pool Equipment, a Comprehen-
sive Service Platform for Cross-Border E-Commerce

Nutrition Health

Sports Nutrition and Supplements, Functional Health Food &
Beverage, Light Diet & Healthy Foods, Meal Replacement Bar,
Functional Drinks, Raw Materials and Equipment and Packaging
Equipment, Shake Cup and Punching Machine, Basic Nutrition,
Sports Nutrition OEM Services

Youth Sports Education

Sports Training Equipment, Physical Education Supporting
Products, Physical Education and Training Institutions, Sports
Smart Wearable Products for Children, Business Promotion and
Agency Affiliation Recommendation for Sports Institutes,
Construction of School Stadium Facilities, Sports Teaching
Equipment for Young People

Stadium Construction

Venue Materials and Stadium Construction, Venue Supporting
Facilities, Construction Equipment, Athletics and Gymnastics
Competitive Equipment and Supplies, Fence and Purse Seine HVAC
Materials, Lighting System, Indoor and Outdoor Balls, Acoustic and
Shock-Proof Sound Insulation Materials, Smart Trails, Amusement
Equipment, Park Sports and Related Supporting Facilities, Campus
Sports Equipment, Campus Intelligent Safety Monitoring Equipment,
Digital Application Platform
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© Commercial Equipment (Strength, Aerobic, Accessories, Pilates,
Digital Strength, Body Measurement Devices, etc.)
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(Including Rehabilitation, Protective Gear, Boxing Equipment)

Exhibitors Rate 7.7, [ERREEn. B S

Fitness Nourishment (Albumen Powder, Nutritional Supplements, Functional Foads, etc.)
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. ] Clubs and Support (Management Systems, Design, Oxygen Chambers, Floor Mats, etc.)
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Youth Physical Education Equipment
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Overseas Visitors Categories Overseas Purpose of Visit

BEPG/ARKES Fitness Center/Club 24.42% 37.88%
HHOAS/ESAE Import and Export Corporation/Trading Comapny 23.03% FREEZFTWBEANTRER
To Get More Information on Industry Trends and Products
HAEF/Z4E  Wholesaler/Distributor 15.58%
29.66%
%I3ER  Manufacturer 13.26% FEELT B
# E57= [Online Store 713% To Place Orders
26.01%
BEZEIF#E Fitness Enthusiast 5.72% -
FREZS5Z2ERASENNS
IR L /T &G/ ESE  Agency/Retailor/Chain Store 4.62% To Search for More Cooperation Oppotunities with Exhibitors
()
IEEN 2EPA(R/LELR  Sports Team/Organization 2.23% 5.59 A
SHNBEESRE
Bpm /2% Colleges/Universities 1.49% To Survery the Possibility to Exhibit Next IWF
AB IR Sports Media 1.02% 0-86%
EEEE/ET Department Store/Supermarket 0.93% C%hﬁﬁ
er

Hith Other 0.57%
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70.28% Domestic Buyers Source
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Professional Visitors

698%  poow 496%  4.79%

3.52% 2.73% 1.52%

R £t @@ Fik #HEE fh Aj
East China  South China North China Southwest Northeast Hong Kong Central China Northwest
China China Macao and Taiwan China

WAREE visitors Categories
29.99% BESEFE/LMTIES SWB/Y Purpose of Visit

Fitness Club/Private Training Studio

or, BEEFE/FEEK I
21.04% Fitness Enthusiast/Private Sphere Leader

10.15% SHB/LED/REH BREBEE/TRITLDE

Distributor/Agent/Buyer To Collect Marketing Information and Learn about Industry Trends

BRI oDiRa, 16.39%
sty HHOESE e

Import and Export Trader Purchase Products

PRTIRN LE'0

Fitness Trainer
em@EsEmns/EERSEXED

Participate in Fitness Training Ceremony/Attend Events

3.63% ESEINMAEDHTNG
. ®  Fitness Training Institution/Sports Research Institute
5 BETH 559
2.43% E*Cﬁmqr:ﬁenrce Platform /0
8 SREERE/IEE

2.03% Media Seek Brand Agencies/Cooperations

CESY

Business Negotiation

1.88% S RRF/RSEHEAT
. o Management Software/Service Consulting Company

HEHAE (FFRPO/REPO/EME)

1.87% Lifestyle Center (Sanatorium, Rehabilitation Center, Yoga, etc.)

Leze EUMAER/G NS y 14.87%
. o Government Agency/Chamber of Commerce/Industry Association = =
e FESRT T
=R/ EE /BB Evaluate the Feasibility to Attend Next IWF

1.46% University/Military Police/Professional Sports Team

R.23%

N
1.29% Investment and Financing Company

. ] Hith
o BEIE/EEFE Other
1.16% Hotel/Real Estate Development Company
B/ EEE RS
0.86%  Supermarket/Department Store

Hith
0.09% Other
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Promotion Service

# Exclusive Electronic Invitation :
Build VIP Networks 8 Achieve Industry Head Effect
* Media Matrix ( Website, New Media, Mass Media)
e Show Directory(Catalogue) Promotion
e WeChat Promotion(Official Account Articles & Video Channel)
* Media Interviews

Onsite-Service

® B2B Trade Matchmaking

» Chinese Translation Service, Luggage Storage
» Hotel Discount Reservation, Free Hotel Service
® Booth Building Service Recommendation

¢ Exhibits Carrier Recommendation

e Conference Room / Stage Rental

Platform Promotion

Products and Services Promotion & Brand Promotion
(Including Logo / Enterprise Introduction / Core Product
Information, etc.)

B2B Trading Ecological Platform
IWF Global:

Powered by Google search engine, IWF Global is based on the
SaaS platform architecture for the website construction to
optimize and promote the foreign trade marketing solutions,
enabling enterprises to quickly obtain a large number of overseas
high quality inquiries.

Official Website Promotion:
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Standard Boutigue Booth
9m? (3mx3m)

O —kza= € One Table
@ misET 9 Two Chairs

© RpESIAFIER @ One Exhibition Lintel (Bilingual)

( WA PEEHT )  (Two-Side Open Booth with Two Lintels )
O 1220V EiEE: @ One 220v Socket
O FEEEHT © Two Spot Lights
O F/=EER @ Two/Three Panels
O E{IRiEFhihEE @ Space and Carpet

it BRAUMEERRESE | BALEGY S,

Note: The picture is for your reference,
and the real booth comply with release onsite.

¥eith ( 36m2E2TH )
Raw Space (Minimum 36m? )

it B, TTAEEiSE

Note: Raw Space with no furniture equipped.

“ﬁ

Raw Space

RN REA

Two-side Open

Boutique

Area \ Type (3mx3m)

Boutique
(3mx3m)

17,800 7o/ R{l
RMB 17,800

18,800 o/ RB1iL
RMB 18,800

(36m?ZE7H)

(Minimum 36m?)

1,600 5T/m?
RMB 1,600/ m?

3,500 57T/ R{u
USD 3,500

320 &t/m?
USD 320 /m?
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Shanghai Donnor Exhibition Service Co., Ltd.

FEiE TEL : +86-21-66102038 HB#E E-MAIL : iwf@donnor.com
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